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© HARVEST FOR HUNGER || of the Mahoning Valley
GENERATES $132,000 L

@ WAREHOUSE EXPANSION
HELPS FEED MORE PEOPLE

@ WALMART DONATES

REFRIGERATORS, FREEZERS
@ BACKPACK PARTNER NAMED
EDUCATOR OF THE YEAR
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difference in the lives of many who are hungry in Columbiana, Mahoning, and
Trumbull counties. Stories abound at local food pantries, homeless shelters, and
after-school programs of people barely having enough food for themselves and their
families. The good news is that these pantries, shelters, and school programs — Second
Harvest member agencies — are there with food to help people make it through the
toughest of times.

The number of children living in poverty across our country and in our own
communities is staggering. More than 30,000 children in the Mahoning Valley live in
poverty, and nearly 5o percent of all children in the tri-county region qualify for school
lunch programs.

The number of elderly people seeking emergency food assistance each month is
growing, and as winter approaches and energy costs increase, it becomes harder to
make it on a small Social Security check. There's been a 27 percent increase in the
number of seniors seeking food assistance in our communities this year alone.

Many working poor families and frail seniors are forced to make the difficult choice
between putting food on the table and heating their homes. Please know that your gift
to the Food Bank, be it money, food, or your valuable time, is going toward helping
these children and our elderly neighbors who live precipitously on the edge of poverty.
Your help is also reaching the working poor and the disabled. The recipients of the food
may see our name on the truck when it brings fresh produce, but they know that we
could not bring the food without your help.

We expect to distribute close to 9 million pounds of food by year’s end — the most on
an annual basis since Second Harvest began serving this community. The unfortunate
truth is that to provide enough food for all those hungry in the Mahoning Valley, we’d
need to distribute well over 15 million pounds of food annually. While we are saddened

"If YOou offer your food to the the need is so great, we are extremely grateful that you are there, with us, every step of

) the way.
hungry and sathf i the This is the last newsletter of the year, so on behalf of our board of directors, staff, and
needs Of the aﬂlicted’ then member agencies, we want to extend to you and your family the most joyous holiday
liaht shall rise in th season, and continued prosperity and good health for the remainder of this year and next.
yrour NgHE shatl nse In the Please remember you're doing your part to ensure the same for thousands of hungry
darkness and your gi loom individuals and families in the tri-county region. On their behalf, we thank you for all

. » youdo.
be like the noonday. SINCERELY,

MICHAEL IBERIS Executive Director

— ISAIAH 58:10

(Note: Food drives, fandraisers, and gifts included in this edition of Second Helpings
cover the time period of March 2011 through July 2011.)
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Rita Brady A 4

Office Manager/Volunteer Coordinator = ; e
Nancy Brining | -3 e "N .

Database Manager & , ] " [ R R
Resource Development Associate Mahoning County i i : : 3 # ST o
Torney Comer Board of Developmental o i 1 g L i‘ ' @-’{'
Agency Relations Associate Disabilities hosted a food v a ¢ e : # -

fight between workshops
and challenged Gateway
Industries in the food fight.
They collected $954 and
2,549 pounds of food.

Betty Crafter-Royal
Agency Relations Associate

JeTaun Dorenzo
Agency Customer Service Coordinator

Tony Fabian
Driver

Shirley Freed-Matula
Resource Development Associate

Philip Grissett, Sr.

e
Hickory Rib owners Courtney and Tom

Doyle. The restaurant hosted the 3rd

annual Guitar Raffle and food drive in
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Salem. This year’s event raised $975 and i o . ;

collected 649 pounds of food. |

21 WFMJ’s Mark Monstrola, Scott Schneider, and Dana
Events: March-July 2011

Balash, Mahoning Valley Scrappers mascot, Scrappy,
and The Vindicator's Nena Perkins bagged groceries

Warehouse Assistant H f H for customers at the Community Center Giant Eagle in
Boardman during Harvest for Hunger.
e arvest 1or dunger et
Mark Hrynko . -
Warehouse Assistant Thanks to sponsors Giant Eagle, 21 WFMJ & WBCB, The Vindicator, and UFCW Local 880, as well as the
Michael Iberis residents of the Mahoning Valley, Harvest for Hunger 2011 raised $132,398 and more than 34,000
EEPLT U pounds of food during the month of March.
Miriam Klein
Grant Officer Harvest for Hunger is a month-long food and funds drive that takes place in March. Funds raised and
Felix Lazazzera food collected are used to stock the shelves for the upcoming summer months when donations are
thi':llrl:t:(;r:(g Rl typically down and the need is high with kids out of school.
Warehouse Manager Harvest for Hunger takes place in 21 counties of northeast Ohio and benefits four Feeding America food
Becky Miller banks. All funds raised and food collected in Columbiana, Mahoning, and Trumbull counties are used
Resource Development Manager X K . 0
Kim Peters to feed people right here in our community. Thank You Harvest for Hunger Participants:
Agency Relations & Program Manager
Ron Price ATA Blackbelt Academy First Energy Ohio Edison, Mahoning County Board of
Customer Service Manager AT&T Warren Developmental Disabilities
Greg Saluga Ace Diamond Jewelry Brokers First Energy Ohio Edison, Margaret Minghetti
Logistics Manager Aim Nationalease Youngstown Northern States Metals
ggglzage‘:)vgrmsz Akiva Academy Fizek Fitness Psi Chiat YSU
Akron Children’s Hospital Gateway Industries Pampered Chef
Aladdin’s Fatery Girl Scout Troop #397 Parker Hannifin Corp.
Board of Directors Ambassadors of YSU Harding Elementary Rondinelli Tuxedo Company
Richard Banks Arab American Community Hickory Rib Roth Bros.
HEi e 2 Center Hill, Barth & King, LLC St. Elizabeth Humility of Mary
‘(j]?].sem Blumeti Armstrong Holy Trinity Ukrainian Shepherd of the Valley
io Wine Imports . . R
Matt Burke Randy Arnold Byzantine Catholic Church Small Smiles
Walmart Austintown Fitch Students Horizon Science Academy Something Unique 4, U
Steven Horger Austintown Fitch High School Hospitality Management Society ~ Springfield Local Schools
Independent Consultant Interact Club Infant Jesus of Prague Studio Oxygen
E:;’t gm;‘t‘iz’n%}:ﬂﬁ"ﬂﬁg‘;e’ Austintown Middle School Byzantine Catholic Church TCTC-National Honor Society
ey Lo : (Student Council and ITT Technical Institute Temple El Emeth
EZ'Solutions = | Builders Club) Kirkmere School Trumbull Industries
Joseph A. Nobile B.W. Rogers Company Leadership Mahoning Valley V & M Star
Northern States Metals Mary L. Boyle Liberty Steel Products, Inc. Vintage Estate Wine & Beer
Carl A. Nunziato Amy Calhoun & Mary Graham Llucky Llamas 4,-H Club Wedgewood Park E.C. Church

Attorney-at-Law

Charles D. Recser
Charles David Construction Designs

Sister Marie Ruegg
Humility of Mary Health Partners
Ella Scales

Macy’s Midwest

Flora R. Schneider
Retired Educator

Gail Stark

Art Outreach Gallery
Rick Stevens

First National Bank
Sidney Wylie

Retired, General Motors

Braxton Hollis

Callos Companies

Casal Aveda Institute

Conway Freight

Cortland Banks

Covelli Centre/Goo Goo Dolls
Street Team

Creekside Fitness

Curves Hubbard-Liberty

Farmers National Bank

Mahoning County Job and
Family Services

Macy’s Eastwood Mall

Macy’s Logistics

Macy’s Southern Park Mall

Macy’s Southern Park Mall,
Macy’s Eastwood Mall, and
Macy's Logistics Center raised
$2,969 and collected more
than 300 pounds of food
through their annual

Bag Hunger campaign.

White House Fruit Farm

YSU Emerging Leader Program
Youngstown Development
Congregation Rodef Sholom
Western Reserve PBS



Randy Arnold, consultant for Commercial ; i._
Metal Forming has been “Fasting for Food” I ih
each year since 1998 during Harvest 1yt
for Hunger. With matching funds from A e
Commercial Metal Forming, Arnold presented r', 4:‘. i_r'“ﬁ

$1,137 to 21 WFMJ's Mark Monstrola at the
Community Center Giant Eagle in Boardman.

AL e

Eagle customers for dohating $53,373 through

eck Out Hunger, and Giant Eagle cashiers for
encouraging customers to donate. Customers purchased
a coupon offered at checkout, and cashiers added the total
to the customers’ bills.

21 WFMJ & WBCB for helping increase awareness and
boost participation by broadcasting live at Giant Eagle
stores each Friday during the campaign.

Cortland Sparkle Market, Frattaroli’s Sparkle Market,
Klingemier’s Sparkle Market, Parkman Road Sparkle
Market, and Westside Sparkle Market for participating in
Check Out Hunger and serving as food collection sites.

Leadership Mahoning Valley for adopting the Harvest for
Hunger campaign as its 2011 class project and raising more
than $5,000, enabling the Food Bank to distribute more
than $75,000 worth of food to families in our community.

Cortland Banks for the gift of $891 through a promotion
offering a $25 donation to the Food Bank for each new
checking account opened in March. The branches also
collected 450 pounds of food.

Wedgewood Park E.C. Church, South Meridian Road,
Youngstown, for once again holding a neighborhood food
collection that generated 1,100 pounds of food.

Hill, Barth & King, LLC, Boardman, Ohio for the gift of
$1,000 and 758 pounds of food.

Schools CAN make a Difference — Thank you to the
following Valley schools for collecting 6,800 pounds of food
through the Harvest for Hunger Campaign:
- Akiva Academy
- Austintown Fitch Students
- Austintown Fitch High School Interact Club
- Austintown Middle School (Student Council
and Builders Club)
- Harding Elementary
- Horizon Science Academy
- Kirkmere School
- TCTC National Honor Society

Community Foundation of the Mahoning Valley for the
donation of $2,4.00 representing $2 for each membership
pledge to WYSU 88.5 FM during the fall fundraising
campaign. Thanks to WYSU for its continuing friendship
and support.

Robin Patton and David Turner of Ohio Edison/First Energy
presented a check for $5,787 to Mike Iberis. The funds were given
by employees and raised through special fundraising events.

T S sy

Ferrellgas of Lisbon for raising $34.4, by donating $1 for
each grill bottle filled on Customer Appreciation Day held
on May 4.

Memorial Baptist Church Youth Group in Poland for
collecting 675 pounds of food during its weekend
food drive.

The residents of Austintown and McDonald for donating
4,818 pounds of food through the National Association of
Letter Carriers annual food drive.

The following organizations participated in the Operation
Feed campaign, a statewide food and funds drive:

- Youngstown Developmental Center - $1,852

- Auditor of State, Dave Yost, Youngstown Office - $374,

- William M. Carter, Deputy Registrar, LLC (BMV) - $243
- Ohio Attorney General’s Office - $70

- Ohio State Penitentiary - $569

- Ohio Department of Taxation, Youngstown Office - $414
- Youngstown Sub-Chapter IAWP - $4.00

- West Side Merchants and Civic Association, Inc. - $177

POUND FOR POUND CHALLENGE

The Food Bank extends its thanks to the residents of
Columbiana, Mahoning, and Trumbull counties for
participating in the 2011 Pound for Pound Challenge.
Viewers of NBC’s The Biggest Loser were asked to join the
challenge to meet their weight loss goals and help feed
hungry Americans. For every pound pledged, the Food
Bank received 11 cents to feed hungry people. Mahoning
Valley residents pledged to lose 9,212 pounds, which
provided a $1,013 donation to the Food Bank.

NEW FOOD DONOR Belmont Confections, Liberty, Ohio
is the newest food donor to the Second Harvest. Owner
George Tsudis generously donated more than
1,000 energy bars that were made

-

here in our community.

o -

Gwen Vennetti and Bob v {8
Tatgenhorst of V&M Star T
delivered $2,000 and more i
than 600 pounds of food from
V&M employees for Harvest
for Hunger.

Welcome and thank you.
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111( Ohio Gas of Columbiana collected 732 i - —
gt ind pounds of food and $881 during its kick-off

o g e to the summer grilling season.
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Upcoming Events

November
21 WFMJ Feed Our Valley Campaign

Annual campaign kicks off in November and runs into December.

Foodstock

November 12

Trumbull 100 will host “Foodstock” at Packard Music Hall. Various
bands will perform from 2 to 10 p.m. Admission is $10 or 10
non-perishable food items. Please contact Becky Miller at the
Food Bank for more information at 330.792.5522, ext. 14, or at
bmillerz@feedingamerica.org.
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District 3 Ohio Nurses donated $1,245.

Second Harvest *5‘
Endowment Fund L e

The Second Harvest Food Bank of the Mahoning
Valley Endowment Fund, a component fund of the
Community Foundation of the Mahoning Valley, has
been set up to assist donors in making long-term estate
planning decisions.

Housing our endowment fund within the Community
Foundation provides our donors with consistent
concern for the growth of principal and the generation
of future income. Donors may give cash, marketable
securities, real estate, or life insurance, and may
consider various types of gift instruments:

& Bequests —make a gift by will.
December gy
) Income-Producing Plans —charitable gift
Benefit Concert annuities and charitable remainder trusts.
December 11

The Youngstown Area Community Concert Band and the Stambaugh
Chorus will host a holiday concert at Stambaugh Auditorium beginning

at 4 p.m. Admission is a cash donation of any amount to the Food Bank.

New Member Agencies

Second Harvest welcomes the following new member agencies:
@ Champion Christian Church
© Hubbard Salvation Army

Lori Pugh (left) of Humility of Mary
presented $2,090 collected from
Humility of Mary employees for
Harvest for Hunger. Humility of
Mary locations also collected
1,036 pounds of food.

N\

& Charitable Lead Trusts—supportthe Food
Bank now and still leave assets to your heirs.

N\

Life Insurance —use alife insurance policy to
make a substantial gift.

There are many options available to benefit Second Harvest
over many years. These can also provide significant tax
benefits to the donors.

The Foundation can work with you to remember Second
Harvestinyour estate plan. Checks may be made payable
to Community Foundation of the Mahoning Valley FBO
Second Harvest Food Bank of the Mahoning Valley and
mailed to 11 Central Square, Suite 1600, Youngstown,

OH 44503.

Please call Patricia Brozik, Community Foundation of
the Mahoning Valley at 330.74.3.5555 if you would like
to discuss the endowment, or if you would like more
information regarding the Foundation.

Llucky Llamas 4-H Club
collected monetary
donations outside of
K-mart in Austintown
for Harvest for Hunger.
The Llucky Llamas have
been participating in the
campaign since 2003.

White House Fruit Farm’s Debbie Pifer (standing) at the 3rd annual Apple Dessert Contest.
Entry fees and $1 of cookbook sales came to the Food Bank, raising over $300. The Farm also
collected food at its spring “White House Weekend” and donated 80 bushels of apples.



increased the total storage cap
warehouse to nearly 19,000 square feet. The expansion
allows for an additional 45,000 pounds of food to be
stored in the warehouse for distribution to hungry
people throughout Columbiana, Mahoning, and
Trumbull counties.

“The generous support from the friends of the Food
Bank has made this expansion possible,” said Second
Harvest Executive Director Mike Iberis. “The extra
space enables us to store more than 22 additional tons
of food at a time when the need is increasing. By the end
of this year, we expect to have distributed more food
for hungry people than we ever have before — nearly 9
million pounds. The expanded warehouse enables us
to stock more food helping our member agencies to get
food out to those who need it most.”

Second Harvest’s freezer and refrigerated storage areas
were also expanded. This increased space provides
additional capacity for the storage and distribution of
more healthy and nutritious foods, such as meats and
fresh produce.

pacity to

ers comment on the new work area:

“I'like the new space and the cushioned mats ¢ i Sy
to stand on are very nice.” - Mary Lou Shirilla | e

“It is much nicer to have a larger space to be

AR
workingin.” - E1len Pence
“Much nicer and spacious area to work.” T it s i el
- Herb Williams — |
\ ¥
“At furst I didn't like it because I was so used to i "—'1—*13:
the closeness and the small space. But now that \ A AR
TIam used to the area I love it!” - Gomer Lewis B A AN
“Itis wonderful!” - Lynn Koebel g ' -
“This is great, we have more room. Wish it just Siada. .
weren’t so hot in the summer.” - Ellen King . g
e P - - . s |
This is much nicer, it would be nice Lf it 7!

could be a little cooler in the summer.” i \ =
- Philip Meigs

P g =y ‘
“Very nice, much bigger and brighter.” -’.. -.'._i_
- Debbie Allender ' i . l

Walmart Provides New

Refrigerators, Freezers

Second Harvest received $15,595.20 from the Walmart
Foundation to purchase freezers and refrigerators for
member agencies. A grant of $270,750 was awarded to
the 12 Feeding America food banks in Ohio. The Food
Bank also received a donation of $959.80 from Matt
Burke, Second Harvest board member and Walmart
district manager. The Walmart Foundation’s gift

greatly expanded the storage capacity of the agencies’
food pantries.

“With the acquisition of the new freezer, our pantry can
provide meat,” said Donna Hageman, Mahoning United
Methodist Church. “The people in need are so appreciative
of the meat because it helps to feed their families.”

Refrigerators and freezers also make it possible for
hungry families to have a more-balanced diet. "It is
important to us to provide a well-rounded diet for
our pantry visitors,” said Pam Riffin, New Beginning
Assembly of God. “The freezer helps us do that.”

“The new refrigerator allows us to distribute fresh fruit
and dairy,” noted Tom Repula, First Federated Church.
“We are able to expand what we were giving before.”

e 1
Member agencies express their thanks:
“If it wasn’t for Second Harvest, we would never be able to feed 100 people

lunch and the pantry serve over 50 families. The freezer is wonderful!”
- Longs Run Church

“Thank you for the refrigerator. It is a blessing!”
- Victory Harvest, North Jackson

“Because of your generosity, we were given a beautiful new freezer that we
very much needed to help feed people.”

- Newton Falls Community Pantry

“Thank you for the new refrigerator! We put it to good use immediately.”
- Emmanuel Centexr

“The refrigerator is wonderful! We needed the extra space to better serve the
people that come to our pantry. It is a lifesaver!”
- St. John the Baptist Catholic Church

“With the freezer, we are now able to get more meat and feed more people. It
is a great asset!” - Kingdom's Kupboard

“We did not have a refrigerator in our pantry, so our new one is fantastic! We
can now offer items that we couldn 't in the past.” - E.B. Life

“The new refrigerator allows us to distribute fresh fruit and dairy. We were
able to expand what we were giving before.” - First Federated Church

“Now that we have the refrigerator, we are able to prep the salads and the
fruit the day before the meal and still have space to keep the drinks cold.”
- Price Memorial AME Church

“Kudos to Second Harvest for the refrigerator! Now we can help more people.”
- Beulah Baptist Church



Roth Bros. delivered $825 |
and over 200 pounds of food
collected from employees.

Hillandale Farms donated
32,400 eggs to the Food
Bank for Easter.

Our Mission

Second Harvest Food Bank
of the Mahoning Valley’s

BackPack Program
Partnexr Named
Educator of the Year

BackPack Program Participant and
Campbell Elementary School Principal

,

Here are five simple ways you can help ;
feed hungry people in Columbiana,
Mahoning, and Trumbull counties:

YOV

P e st 1 Awarded Youngstown State University | @ Make a monetary donation =
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hunger relief organizations Congratulations to Dr. Robert Walls for receiving y ghtag £el y

@

feeding people in
Columbiana, Mahoning,
and Trumbull counties;
and to provide education

and advocacy.

Second Harvest Food Bank
of the Mahoning Valley
believes that no one should
go hungryand is dedicated
to building a community
that makes food accessible
to all people.

the Youngstown State University Beeghly College of
Education award for Educator of the Year.

Dr. Walls started his educational life fulfilling a
lifelong dream to become a teacher, leaving the
business world and registering at YSU in 1987. He
graduated from YSU summa cum laude within two
years with a Bachelor of Science degree in Education.
In 2005, he accepted the principalship at Campbell
Elementary where he remains today. He received
his master’s degree in administration and his high
school principal and superintendent certificates in
1995.

Dr. Walls has a passion for education and teaching
the children of Campbell Elementary. He partnered
with Second Harvest in 2007 to implement the first
BackPack program that provides food weekly to 150
students.

Rondinelli Tuxedo Company delivered 962 pounds of food and
$395 collected during Harvest for Hunger. Rondinelli Tuxedo
offered a $50 discount on prom tuxedo rentals in exchange for
four non-perishable food items. ¥
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= < Six-year-old Braxton Hollis collected 590 pounds o-f food by asking
guests to his birthday party to bring food in lieu of gifts. He is an
inspiration to us all. Thanks and happy birthday, Braxton.

Lead a food drive
in your office, place of worship, school, or
neighborhood.

Support food drives and
fundraisers

for the Food Bank, such as Harvest for
Hunger, Taste of the Valley, and the
Pampered Chef Round-Up From the Heart.
Call the Food Bank at 330-792-5522,
or visit our website, www.mahoningvalley
secondharvest.org, for additional information.

Learn more

about the root causes of hunger and
poverty. Help educate your friends and
loved ones about why the problem exists
and how they can help.

Bring a group

from your place of work, place of worship,

or school for a tour of the Food Bank and
learn more about hunger in
our community.

Volunteers at Christ Episcopal

Church packed backpacks filled

with food for distribution to I
students in Warren. W




Jeff Dunham, ventriloquist,
presented a check for $20,000
from his foundation at the
conclusion of his performance
at the Covelli Centre July 13.
Dunham made a generous
financial contribution to
Second Harvest when he
performed in Canfield last year.

Youngstown
Foundation
Matches Gifts

The Youngstown Foundation
will provide a 5 percent match
of any gift of $100 or more to
Second Harvest Food Bank.
Checks may be made out to The
Youngstown Foundation with
the Food Bank noted on the
memo line. The check may be
mailed to:

The Youngstown Foundation
P. 0. Box 1162
Youngstown, OH 44503

= |
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Youngstown Developmental
Center raised $1,852. 1|

Financial Donors

With extreme gratitude, we thank
those who contribute financially
to help us feed hungry families
in Columbiana, Mahoning, and
Trumbull counties.

In-kind Contributors

Thanks also to the companies
that contribute in-kind services
to us, including Innis Maggiore
for edit and design of this
publication.

A Special Thanks to

Food Donors

The Food Bank extends our
sincerest thanks to the many
grocers, retailers, wholesalers,
and brokers in Columbiana,
Mahoning, and Trumbull counties
that donate food to the Food Bank.
Your donations are a lifeline
to many as the need for food
assistance continues to rise. Know
that your efforts are appreciated
and are truly making a difference
to those without enough food to eat.

“Not only must we be
good, but we must also
be good for something.”

— HENRY DAVID THOREAU

The Bagnolese Men'’s Club presents $1,000 to
Second Harvest Food Bank through funds raised

at its Bagnolese Italian Feast Dinner/Dance on
April 2.
E A=

Meet the Weekly
of Second Harvest

There’s a reason the banner in the warehouse reads, “Home
to the Best Volunteers in the World!” Thanks to those listed
below that gave more than 4,500 hours of volunteer service

between March and June.

Individual Volunteers:

Debbie Allender Ellen King Daniel Robison
Jerome Andrella Candy Kinsey Robert Rodgers
Pastor Tom Bell George Kinsey Bertha Royster
Karen Buchner Diane Kleeh Larry Saxton
Vince Campana Carol Koebel William Scannell
Torney Comer Lynn Koebel Joan Schiavoni
Janice Coombs Erin Kouvas Dana Shaw

John Ealy Jon Lesher Greg Shirilla

Ron Estes Bettie Lewis Mary Lou Shirilla
Tony Fabian Gomer Lewis Dean Spearhouse
Pat Frattaroli Patsy Lewis Don Specher
Ginny Gall Michael Luzar Lydiann Specher
Donna Hageman Julie McCool Darrell Springston
Karen Higham Kelly Marenkovic Diane Statler

Jack Higham Kathy Marshall Betty Thomas
Rick Fawcett Nancy Meigs William Thomas
Shirley Freed-Matula  Philip Meigs Glenda Tickerhoff
Deb Garrity Carlie "Shorty” Miracle Stephanie Tustin
Kevin Garrity Esther Moore Emily Wetherill
Lisa George Cliff Newman Sharon White
Susan Grope Joe Niser Barbara Williams
Marty Hamer Debbie Parisi Herb Williams
Sue Hamer Ellen Pence Ed Wise

Ray Hurd James Pence Marcie Wise
Anita Jenkins Rosemary Pinney Susan Wissuchek
Kenny Jenkins Tom Repula, Sr. Norman Zembower

Volunteer Groups:

Ashland College Christian
Students

Association of Administrative
Professionals

Auto Traders

Congregation Rodef Sholom

Macy’s Southern Park Mall

MCDD (Mahoning County
Board of Developmental
Disabilities) — Bev Road

MCDD (Mahoning County
Board of Developmental
Disabilities) — Meshel

New Hope Small Group
VL W % FDﬁr?nErs National Bank Ohio Nurses District .3
anned Meats Four Mile Run Christian Church S.?llem Church O.f Christ
Canned Tund GM Retired Salaried Employees Sisters of Serenity
Ccanned Vegetables ].C. Penney — Austintown Tabernacle EPC Teens
Cereal Jr. Civic League Target :
Peanut Butter . Jr. Women’s League of Trumbl}ll Retired Teachers
SPECIAL HOLIDAY NEEDS: Youngstown WellPoint
Instant Potatoes Key Bank Woodforest Bank
Boxed Stuffing Macy’s Eastwood Mall Youngstown Christian Students

Gravy Macy’s Logistics Youngstown Lions Club
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~ Online Donations _

IF YOU WOULD LIKE TO MAKE A SAFE,
SECURE MONETARY DONATION

to HELP US FEED HUNGRY FAMILIES in our
community, YOU MAY DO SO online by

SR

www.mahoningvalleysecondharvest.org

"Donor Confidentiality

It is the policy of Second Harvest Food Bank
to maintain the highest level of confidentiality
with respect to donor information. We will not
share donor names, addresses, or fund-related
financial information with any individual or
organization outside of the Food Bank.

From time to time, donor names may be listed
in Food Bank publications, but only after written
notification is provided. In all cases, donors are
given the option of remaining anonymous.

Editor In Chief — Rebecca Martinez
Second Harvest Food Bank of the Mahoning Valley

- Editing and Design — Innis Maggiore

Grants/Corporate Gifts

The following grants were received by Second Harvest
from March through June 2011:

@

@

Kennedy Family Fund, a component fund of the Community Foundation of the
Mahoning Valley — $7,500 to support Campbell BackPack Program

The Senator Maurice & Florence Lipscher Charitable Trust — $3,000 to purchase
dock leveler and thermal blankets

Kohl’s (Niles, Ohio) — $1,500 to support BackPack Program

Target (Boardman, Ohio) — $3,000 to support BackPack Program

Employees of Target in Boardman raised $3,000
to support the Campbell BackPack Program.

Secoﬁd Harvest
Food Bank

of the Mahoning 'l'EllE}'_




